
S
tevie barely took a breath dur-
ing the entire three-hour trip
home, explaining in great
detail all that had happened at
Juniors Camp. Eben, his CIT,
seemed to come up in every

sentence. Eben—and camp—had had
an effect on this kid. Stevie’s parents
couldn’t help but be impressed.

Once back home, Stevie disap-
peared. His mom and dad, thankful for
the silence, sank into the couch to
watch some television and discuss what
to do for dinner.

About 15 minutes later, Stevie, with
an ear-to-ear smile on his face, sudden-
ly made a cool grand entrance. But it
was a huge chain around his neck—a
bike chain he had found in the
garage—that quickly caught his mom’s
attention. Smiles turned to shock, and
shock turned into a deep philosophical
discussion.

That discussion turned into a call to
camp. Stevie’s parents were angry.

It’s a comforting thing for parents to

have their kids cared for by a counselor
who wouldn’t look out of place at Har-
vard. But Eben did not have that “all-
American look”: nice shirt, short hair,
no piercings, and no tattoos. He would
have fit in much better at a junior bik-
er convention. 

That one phone call from Stevie’s
parents started a wave of commotion
that resulted in several e-mails, multi-
ple lengthy board meeting discussions,
and several new policies.  

Eben wasn’t the only one who didn’t
quite fit the “Christian mold.” Pete, one
of the best summer staff members I
have ever worked with, had a heart for
kids, adventure, and camping that was
second to none. He was thinking about
going into camping full-time. I wanted
him to come back for his fifth summer,
but he wanted to try another camp that
year. It was the right thing to do, but I
was devastated. 

A few days later, he called to tell me
he would be coming back. I couldn’t
believe it. 
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Philosophical and practical notions to develop ministry methodology

Preppy or Passionate?
Image isn’t always as important as heart 
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 Beach Christian Cam

ps & Conference Center

Did Pete’s earrings 

really nullify his

incredible heart for 

kids and camping?



The camp he was looking at had an
“all-American look” policy, and Pete
had three earrings. 

While I was doing cartwheels inside,
I wondered if that camp had any idea of
what they had just missed. 

To be honest, I am the biggest prep-
py from the class of ’88 there ever was.
The idea of me personally having a tat-
too is about as valid to me as the idea of
jumping off a bridge. I simply don’t get
it. But does that mean it’s wrong? Is it a
sin? I don’t think so. 

The reality is that it wasn’t Eben’s
look that put that chain around Stevie’s
neck; Eben’s heart for kids and his real-
life witness did. Eben connected with
Stevie, and Stevie wanted to be like
Eben, even if that meant imitating an
off-beat fashion trend. 

Are a few phone calls with an upset
parent or two really all that important
in comparison with a young camper’s
heart being changed for eternity? Or
should I have sent Eben away because
he had a necklace that wouldn’t match
my polo shirt? 

And did Pete’s earrings really nullify
his incredible heart for kids and camp-
ing? A camp chose to not even consid-
er having him on staff. Is that wrong? Is
that a sin? It might be.

I know at every ministry there must
be some kind of standard and every
camp culture requires a different set of
rules. But the placement of that line in
an effective ministry might be closer to
Eben’s heart and Pete’s passion than my
personal concern about necklaces, ear-
rings, and tattoos. 

In today’s world, our camps and
conferences must learn to reach out to
the kids that I and my “all-American”
friends might not be able to reach.

No doubt, regardless of their initial
reactions, many parents and campers
will ultimately be thankful. �

James, a 14-year camp veteran, is the program director

at Trout Lake Camps. The president-elect of the Minn-

E-Dakotas Section, he’s also a youth and CCCA events

speaker and author. E-mail him at jrock@tds.net.
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Joining CCCA in Philadelphia

Participants at time of publication

Advance Specialties

All A Board  
www.allaboardinc.com
Ambassador Advisors
www.ambassadoradvisors.com 
American Bedding Mfg.  
www.americanbeddingmfg.com
American Bible Society
www.bibles.com
American Income Life Insurance
www.americanincomelife.com
Anchor Industries, Inc.  
www.anchorinc.com
Association for Challenge Course
Technology  
www.acctinfo.org
Bible Candy 
www.BibleCandy.com
Blick Art Materials
www.dickblick.com
Brigade Air, Inc.  
www.brigadeair.org
Brotherhood Mutual Insurance
www.brotherhoodmutual.com 
Bunk1.com
www.bunk1.com
Callippe Solutions, LLC
www.callippe.com 
Camp America  
www.campamerica.aifs.com
CampBrain
www.campbrain.com
CampRegister + eCamp
www.campregister.com
CampWise by RecSoft
www.campwise.com
C.C. Creations
www.cccreationsusa.com
Christian Camp Horsemanship Intl. 
www.instructors4christ.org
Church Mutual Insurance Company
www.churchmutual.com
CircuiTree Solutions
www.circuitreesolutions.com 
Classy Creations
www.classy-creations.com 
Colorado Yurt Company
www.coloradoyurt.com
Commercial Recreation
Specialists
www.crs4rec.com 
Corporate Image Promotion  
www.corpimagepromo.com
Dickerson & Associates
www.dickersonandassociates.com 
The Duck Company
www.duckco.com 
Ecolab
www.ecolab.com
entegra Procurement Services
www.entegraPS.com 
Envoy Financial  
www.envoyfinancial.org
eTapestry
www.etapestry.com

Evangelical Benefit Trust
www.ebt-benefits.com
Extreme Engineering
www.extremeengineering.com
Fleet Transportation Specialists  
www.ftsfleet.com
Fletemeyer & Lee Associates, Inc.
www.flaboulder.com 
Furniture Concepts
www.furnitureconcepts.com
Gage Foods  
www.gagefoods.com
Goalsetter Systems
www.goalsetter.com
Group Imaging
www.groupimaging.com 
H & H Purchasing Service
www.hhpurchasing.com
Hands On Originals
www.handsonoriginals.com 
Hold Still America
www.holdstillamerica.com
Intelius, Inc.  
www.intelius.com/screening.html 
IPS
www.ipsrebates.com
IS Wear Outfitters
www.iswear.com
John Deere  
www.johndeere.com
Jonny Logo Company  
www.jonnylogo.com
K & K Insurance
www.kandkinsurance.com
Kaleidoscope, Inc.
www.kaleidoscope-inc.com
KidsCamps.com/CampJobs.com
www.nichedirectories.com 
Kitchen Consultants, Inc.  
www.kitchenconsultants.com
Kline Corporation  
www.klinecorporation.com
Logo Outfitters
www.camplogo.com 
Mabel's Labels
www.mabel.ca
Markel Insurance
www.markelinsurance.com
The Maksin Group
www.maksin.com
Master Source Corporation

Megasys Hospitality Systems
www.lodgepro.com
Mesa Design Group  
www.mesadesigngroup.com
Mity-Lite
www.mitylite.com
MV Sport
www.mvsport.com
Nashville Speakers Bureau
www.nashvillespeakers.com
Natural Structures  
www.naturalstructures.com
New Dimensions
www.newdimensions1.com 

New Frontiers  
www.newfrontiers.org
Noble Wear, Ltd.  
www.noblewear.com
Ohiopyle Prints, Inc.  
www.ohiopyleprints.com 
Oregon Yurtworks LLC 
www.yurtworks.com
Outdoor Recreational Supply
www.outdoorrecsupply.com
Philadelphia Insurance Companies
www.phly.com 
Pilgrimage Educational Resources
www.pilgrimageeducational.com
Pinovation  
www.pinovation.com
Progressive Graphics  
www.progressivegraphics.net
Reliable Tents & Tipis
www.reliabletent.com
Register Graphics
www.registergraphics.com
Run River Enterprises
www.runriver.net 
Shepherd Boy Creative 
www.shepboy.com
Shoremaster/Aviva Sports  
www.shoremaster.com
Signature Research
www.signatureresearch.com 
Snyder & Associates  
www.snyder-associates.com
Sobel Affiliates, Inc.  
www.sobelins.com
SofterWare, Inc.
www.softerware.com
The Soynut Butter Company  
www.soynutbutter.com
Speed Stacks, Inc.
www.speedstacks.com
Springfield Special Products
www.the-blob.com
Studio 3c, Inc.  
www.studio-3c.com
Sysco Corporation
www.sysco.com 
The Timothy Group
www.timothygroup.com 
Trinity/HPSI  
www.trinity-usa.net
UltraCamp
www.ultracamp.com 
U.S. Foodservice  
www.usfoodservice.com




